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Today:
Broadening the definition of Brand
The path to a competitive identity

Missing tools in the community brand toolkit:
Brand Platform
Brand Narrative
Brand Behavior

Questions
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A great brand means never having

50¢ 75¢



éor explain yourselfeé

Google



eéor even write your name.




A great brand signals whoo0s t he

Mercedes-Benz



égives you a competitive edgeé




éa public faceée

>
accenture



eéand a |l egacy that endures.




oYour Dbrand I s what
when youore not



Every community has a reputation.



Would you rather have a bachelor party in
Las Vegas or Salt Lake City?



Would you rather take a beach vacation in
Maul or the Jersey Shore?



Would you rather sample wine in Sonoma
or Detroit?



Every community has a reputation.

Not every community understands what
their reputation is.

Not every community understand what
to do about It.



/1% of capital investment deals did not
Involve an initial contact with any
development organization until a short list
of potential location options for investment
had been created.

That means that 71% of the time, your
communi tyos reputat.
a shortlist.



Your brand is what they say about you when
youore not around.

Branding is what you do about it.



Research

Brand Platform

Narrative

Creativity

Brand Identity
&

Brand Behavior







3 tools most often missing

mar keting tool boxé

Brand Platform
Brand Narrative
Brand Behavior (symbolic action)
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Dayton Brand Platform

For people who value discovery and Midwestern
traditions

Dayton, Ohio is a city with a rich history of
Invention

has created a culture of innovation

promising a progressive future with character.
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Wanted: Original Thinkers.

For business entrepreneurs large and small,
Dayton is a city where originality has always
been rewarded with success. From special tax
programs and startup assistance to financing
packages and a downtown business partnership
that makes things work, Dayton is the place to
grow your brand — and a healthy bottom line.

Looking for a location to make your business
work? Give Downtown Dayton the green light,
and see what the city who patented innovation
- can do.

For more information, contact John Brown at
the City of Dayton, xxx-xxxx, and get the ball
rolling.



Wanted: Hometown Originals.

For families looking to build on a solid
foundation to singles looking for uptown style,
Dayton is the place to call home.

In fact, you might say Dayton patented the idea
of eclectic neighborhoods. From hi-tech lofts in
the Terra Cotta District to painted ladies in

South Park to period rebuilds in Wright-Dunbar.

enjoying a special moment

Want historic charm? We got it. Cosmopolitan
flair? Ditto. How about a place where
everybody knows your name? It's all right here.

< For more information on building a future in
Dayton, contact John Brown at the City of
Dayton, xxx-xxxx, and get moving.
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Dayton ... originals wanted.
daytonoriginals.org ’

Byron and Chad Williams: Dayton residents



ORIGIN | AD-VANTAGES | STAMP COLLECTION | NOMINATE AN ORIGINAL | ON THE MARK | WORLD-CHANGING | NATIVE ATTIRE | LINKS

DO YOU KNOW ONE ?

The city of Dayton is full of originals - past and present. Tl #

Some are as clear and evident as the Wright brothers, gl Y }E *J‘g L - A T &
Tech Town, or our unique historic districts. Others are ‘& 4 E Q“' i\" | PR | ’i}\uj‘ o ‘ e de
modest, like the neighbor, student or business owner ‘J U Enl 3‘ I BSREY -hicy is

who is passionate about making a difference in our B £ on “Waltll=a'Y;

community. Wb, UL, ¥ LTS

o=}

A key element of our new “DAYTON PATENTED. ORIGINALS
WANTED.” branding campaign is highlighting the many
city originals who are shaping Dayton's future. We
want their story to help tell Dayton's story.

@ CLICK HERE TO NOMINATE AN ORIGINAL




-« A PROUD -

DAYTON ORIGINAL

The Dayton City Commission Recoghnizes

CARESOURCE

For perpetuating Dayton’s legacy as a home of

CREATIVE THINKERS. DOERS. BELIEVERS ano ACHIEVERS.

The city of Dayton is renowned for its legacy of invention,
innovation and inspiration. Dayton has been, and is, a

catalyst for creativity. For originality.

Dayton’s creative nature has touched people’s lives in
countless ways, including art, architecture, science,
education and industry. The city continues to attract,
welcome and reward originality — in thought, in deed and
in character. The result is a community energized not by
the status quo, but by what can be.

Just as Dayton'’s rich history was forged by unique people
and ideas, Dayton’s future rests with those, like you, who
are bold enough to be...Original!
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With Appreciation & Best Wishes ‘: ': é:
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WITH YOUR PIZZA, CALL THE
AND THEY WILL BE HAPPY TO

ARAN




Sebastopol Brand Platform

For people who value the earth, beauty and simple
living

Sebastopol is a small community of forward thinkers
In beautiful Sonoma County

where global consciousness and local flavor are
revered

leading you down your own path to self
actualization.



SEBASTOPOL

Local Flavor. Global Vision.
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Experience
our version of -
traffic on the

e

SEBASTOPOL wocal Hlavor. Global Vision

Visitor Guide
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Mississippi Brand Platform

For those who appreciate authentic people
and places

Mississippi is the most southern state

and the mother of southern
cultureéyesterday, today






True Towns

Ghost towns like Rodney, where a civilgvar cannonball rests in the wall of a deserted church.
Historic towns like Natchez, once the#ealthiest town in the nation. Towns with funny names like

D’Lo, Panther Burn and Hot Coffee. And super-towns like Oxford, where the center of the universe

is the town square that has changed \‘Plzllitllo since the days when William Faulkner worked at the

Post Office. Everyone here, localsand#isitors alike are having the time of their
lives at the great book store, the fabulous restaurants, the interesting shops

and life itself in one of the best towns}xczmh to find your True South.
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Enter to win photo contest!

Details about current contests or competitions or promotions go here. Enter to win.
With instructions about how to find your way to the landing page or find more information.




Brand Action Ideas

Reframe Mississippi 0s Bicentenni al I N

with a statewide oHomecoming of the So
(literal and figurative) to invite all Mississippi children home to their true south.

HOMECOMING OF THE SOUTH







